
Description of Business
●Brand Name 

○What is the company name?  
■ Enchihuahua™ 

●Operations 
○Where is it based? Which areas are served? 

■ Midwest USA, with the first location opening in the greater Lansing area. Franchise 
options to be made available at a later date, provided they can supply the quality 
ingredients and cooking style that our first location is known for. 

●Category Need 
○What does it offer (product or service)? 

■ The company — and possible franchise — focuses on using the freshest ingredients 
available, creating unique and healthy Mexican cuisine (food service) options. An 
alternative to the monopolized Taco Bell market, Enchihuahua™ will create a menu 
based on health and caloric ratings, and include spices such as fresh jalapeño, 
habanero, and serrano peppers. Creating a spicy and delightful dish to take home or 
eat in, and quickly served. Made to order, available at any preferred spice level which is 
infused with the cuisine.

Email ✓ 
officialenchihuahua@gmail.com  
Wordpress ✓ 
officialenchihuahua.wordpress.com 
Twitter ✓ 
https://twitter.com/EnchihuahuaO 
Facebook ✓ 
https://www.facebook.com/EnchihuahuaOfficial/  
Linkedin ✓ 
https://www.linkedin.com/in/trippy/  
Bitly & Hootsuite ✓ 
Linked to officialenchihuahua@gmail.com 



Description of Business
● Target market 

○Who are you going after for sales? 
■ Families, business people, students, or workers looking for a quick and healthier 

option than existing fast food chains. Anyone who enjoys spicy foods will be 
welcomed to a modern and friendly cuisine suited to their taste buds. 

● Benefits 
○Why should they buy from your company? 

■ Fresh and highest quality ingredients, healthy options available, made-to-order, 
spicy food. 

■ A new and healthy option that sources produce locally and only uses cage-free, 
humane, antibiotic-free, and organic ingredients in the menu.



Twitter

Completed profile ✓
(including cover photo✓, profile photo✓, biography✓, bit.ly Website URL✓, location of headquarters✓)

http://bit.ly/enchihuahuaT


Create 2 public ✓ & 1 private lists ✓
Add at least 3 ‘tweeps’ to each list ✓ 
Show all tweeps in each list ✓



Follow at least 3 value adding Twitter accounts ✓
● (value adding was decided based on brand, service, relation, and attention-grabbing aspects as learned in lecture)



8 original content (OC) ✓ & at least 2 shortened URLs directing traffic to FB & Website ✓
● Using OC guidelines to create original content that grabs viewers’ attention and calls to action by asking questions and linking relevant articles, thus prompting responses and clicks



8 ReTweets (RTs) ✓
● Quoted/commented on 3 of 8 ReTweets (RTs), to drive people toward my business (a tactic learned in university)



8 Mentions (@) ✓



Facebook Page

Set up your page ✓
● 11 media postings included on FB page designed to drive business (photos & videos) ✓ 

○ a story about our business (about) ✓ 

http://bit.ly/enchihuahuaFB


Facebook Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Website  |  Campaign #2 = Engagement
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Instant experience with static image
○ Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
○ Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
○ Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

● Showcase campaign brief, audience, budget, and ads ✓



Facebook Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Website  |  Campaign #2 = Engagement
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Instant experience with static image
○ Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
○ Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
○ Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

● Showcase campaign brief, audience, budget, and ads ✓



Facebook Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Website  |  Campaign #2 = Engagement
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Instant experience with static image
○ Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
○ Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
○ Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

● Showcase campaign brief, audience, budget, and ads ✓



Facebook Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Website  |  Campaign #2 = Engagement
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Instant experience with static image
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LinkedIn Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Wordpress  |  Campaign #2 = FB Engagement 
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Single image ad which promotes traffic to business wordpress website (broad)
○ Campaign #1/Ad variation #2 = Single image ad which promotes traffic to business wordpress website (broad)
○ Campaign #2/Ad variation #1 = Engagement promotion to like business FB page (narrow audience)
○ Campaign #2/Ad variation #2 = Engagement promotion to like business FB page (narrow audience)

● Showcase campaign brief, audience, budget, and ads ✓



LinkedIn Ads

Create 2 ad campaigns ✓ - Campaign #1 = Drive Traffic to Wordpress  |  Campaign #2 = FB Engagement 
● Each with a minimum of 2 ad variations ✓

○ Campaign #1/Ad variation #1 = Single image ad which promotes traffic to business wordpress website (broad)
○ Campaign #1/Ad variation #2 = Single image ad which promotes traffic to business wordpress website (broad)
○ Campaign #2/Ad variation #1 = Engagement promotion to like business FB page (narrow audience)
○ Campaign #2/Ad variation #2 = Engagement promotion to like business FB page (narrow audience)

● Showcase campaign brief, audience, budget, and ads ✓



Website

Setup your website to showcase your business ✓
● Minimum of 4 pages ✓✓✓✓✓✓ 

○ This is where I really went above and beyond. I created (via CSS/HTML) a food menu on the website and custom graphics (OC) to showcase my business. It was really fun.
○ About page ✓

● Use a minimum of 3 widgets ✓
● Integrate social media links ✓

http://bit.ly/enchihuahua
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Bit.ly

Shortened at least 5 URLs on bit.ly ✓
● Analyze effective reach

○ I believe that the effective reach for the bit.ly of my website was the most successful, due to the larger amount of population clicking through. 17 times is enough for multiple people to have been influenced by my website. With an 
effective frequency number of 2, I would conclude that the website effectively reached at least 8 people.

● Recommendations on how to increase click-through
○ Out of 9 bitlinks, I received 38 total clicks, an average of ~4 clicks per bitlink. If I desired to increase click-through rate, I would consider guidance provided in lecture in terms of creating a catchy headline/intro, adding value, and 

calling to action (clicking bitlinks). I did this for all of my campaigns. Additionally, I could easily increase click-through rate by creating ads that reach larger populations, although my current business is local which limits ad reach 
capability.



Hootsuite

Show your stream of social media management system ✓
● Show you used it to schedule the publication of future messages on different platforms ✓


