Email v
officialenchihuahua@gmail.com
Wordpress v/

fici .
Twitter v/

S Enchi 0

Facebook v
| I facebool [EnchihuahuaOfficiall
Linkedin v/
https://www.linkedin.com/in/trippy/
Bitly & Hootsuite v’
Linked to officialenchihuahua@gmail.com

MICHIGAN STATE UNIVERSITY

Description of Business

e Brand Name
o What is the company name?
m Enchihuahua™
e Operations
o Where is it based? Which areas are served?

= Midwest USA, with the first location opening in the greater Lansing area. Franchise
options to be made available at a later date, provided they can supply the quality
ingredients and cooking style that our first location is known for.

e Category Need
oWhat does it offer (product or service)?

m The company — and possible franchise — focuses on using the freshest ingredients
available, creating unique and healthy Mexican cuisine (food service) options. An
alternative to the monopolized Taco Bell market, Enchihuahua™ will create a menu
based on health and caloric ratings, and include spices such as fresh jalapefio,
habanero, and serrano peppers. Creating a spicy and delightful dish to take home or
eat in, and quickly served. Made to order, available at any preferred spice level which is
infused with the cuisine.




MICHIGAN STATE UNIVERSITY

Description of Business

e Target market
o Who are you going after for sales?

m Families, business people, students, or workers looking for a quick and healthier
option than existing fast food chains. Anyone who enjoys spicy foods will be
welcomed to a modern and friendly cuisine suited to their taste buds.

o Benefits
o Why should they buy from your company?

m Fresh and highest quality ingredients, healthy options available, made-to-order,
spicy food.

= A new and healthy option that sources produce locally and only uses cage-free,
humane, antibiotic-free, and organic ingredients in the menu.




Completed profile v

Enchihuahua_Official
@EnchihuahuaO

Like spicy food with fresh ingredients?
Come to Enchihuahua! We'll even let you
bring your dog with you, how sweet is
that? bit.ly/EnchihuahuaA

© East Lansing, MI
& bit.ly/enchihuahua

Joined April 2019

[d 7 Photos and videos

Enchihuahua

Tweets Following Lists Moments
26 10 3

Tweets  Tweets & replies Media
1 You Retweeted
MSU AgBioResearch @VISUAgBio - Apr 19 v
0 .@foodatmsu is hosting an #OurTable discussion from 3:30-4:50 p.m. on April 23
in the @MSUHub with students from a new #MSU class on #foodwaste. Learn
about this unique class: canr.msu.edu/news/michigan-...

healthy food

Trends for you - change
Lemonade

Lemonade has dropped on all streaming
platforms o

#WorldBookDay
98.5K Tweets

#TuesdayThoughts
82.2K Tweets

Pistons
30.5K Tweets

#RepublicansForimpeachment
Democratic Coalition calls on Republicans to
impeach President Trump

]

(including cover photov, profile photov, biographyv, bit.ly Website URL v, location of headquartersv’)



http://bit.ly/enchihuahuaT

Create 2 public v & 1 private lists v’
Add at least 3 ‘tweeps’ to each list v’
Show all tweeps in each list v/

Food & Related Brands

Brands and businesses that we intend to do

business with.

Members | Subscribers
8 0

Tweets

List members

List subscribers

v

More lists by @EnchihuahuaO -

View all

Competitors

Local Stuff

Food & Related Brands
Create new list

Lists

List members

4=

)
iy
o

Tarvest
Tikchio

Michigan Foodies Guide @mi_foodies

Michigan Foodies Guide! | explore Vegan/Vegetarian
options at restaurants in Michigan & share recipes!
l #vegan #vegetarian #plantbased

NourishOrganicMarket @NourishOrganic

Real Food. Finally. Local Organic Grassfed Ethical:
The ONLY grocery store in West Michigan where ALL
your food is Organic and grassfed.

Oryana Co-op @0ryanaTC

Northern Michigan's best source of organic, local,
and natural foods since 1973. Best organic coffee in
town at Oryana's Cafe.

Michigan Reviews @trusted_mich
Restaurant, Bars and Cafes reviews in Michigan on
TrustedOpinion™

MLive.com Food @MichiganFood
Updates, news, recipes, and more for Michigan
foodies. Timeline includes some sponsored content.

Harvest Michigan @HarvestMichigan

Bringing the Best of Michigan to You! Developing a
Regional Food Hub. Experts in sourcing Organic and
Local, nutritious food products! #HarvestMI
#XtremeLocal

lifeinlansing @lifeinlansing

lifeinlansing.com - All you need to know about
Lansing Michigan; Events, Sports, Restaurants, Bars,
Music and more!

Whole Foods Market @ @WholeFoods

We're the place to discover new flavors, new
favorites and new ideas, whatever those might be.
Tag your food obsession of the moment with
#MakesMeWhole.

Following
Following
Following
Following

Following

Competitors 0

Members|  Subscribers

Tweets >
List members >
List subscribers >

More lists by @EnchihuahuaO -

View all

Competitors

Local Stuff

Food & Related Brands
Create new list

Alist of local business that's important to us

Members | Subscribers
4 o

Tweets >
List members >
List subscribers >

More lists by @EnchihuahuaO -
View all

Competitors

Local Stuff

Food & Related Brands

Create new list

List members

cancuy

>

El Azteco EL @E|Azteco_EL

El Azteco Mexican Restaurant and Tequila Bar. Est.
1976 Voted Best Mexican Rest, Best Margarita in
East Lansing, Largest purchaser of Jose Cuervo
Tequila in MI.

Cancun Restaurant @CancunMexFood

We specialize in burrito’s, fajita’s and margarita’s and
proudly boast the fastest service in the areal Come
by and try our delicious Mexican food!

Antojitos ElOasis @E|OasisLLC

Serving Lansing's favorite “antojitos” since 2005.
Rated #1 spot for Mexican food in town (Yelp.com)
Currently open: M-Sat 9am-7pm and Sun 9am-5pm

Taco Bell & @tacobell
Live Més

List members

e 6

e »

Making Itin Michigan @MakingltinMich
The MSU Product Center hosts Michigan's premiere
specialty food show and conference to inspire the
launch and growth of food and agriculture
businesses.

MSU CANR @CANRatMSU
Michigan State University's official College of
Agriculture and Natural Resources twitter feed.
Follow us to learn more about #CANRatMSU!

MSU @ @michiganstateu
The official Twitter account for Michigan State
University. #SpartansWill

MLive & @\VLive

Bringing you the best in local and statewide news
across Michigan.

L 4

Follo

g g

g

3 3
a




MSU CANR
@CANRatMSU

Michigan State University's official
College of Agriculture and Natural
Resources twitter feed. Follow us to
learn more about #CANRatMSU!

NourishOrganicMarket
@NourishOrganic

Real Food. Finally. Local Organic
Grassfed Ethical: The ONLY grocery
store in West Michigan where ALL your
food is Organic and grassfed.

o oy

Making Itin Michigan
@MakingltinMich

The MSU Product Center hosts

Michigan's premiere specialty food show

and conference to inspire the launch and
growth of food and agriculture...

lifeinlansing

@lifeinlansing

lifeinlansing.com - All you need to know
about Lansing Michigan; Events, Sports,
Restaurants, Bars, Music and morel

-
"R [E==)
Harvest Michigan
@HarvestMichigan
Bringing the Best of Michigan to You!
Developing a Regional Food Hub.
Experts in sourcing Organic and Local,
nutritious food products! #HarvestVi ..

MLive.com Food
‘@MichiganFood

Updates, news, recipes, and more for
Michigan foodies. Timeline includes
'some sponsored content.

Michigan Reviews
@trusted_mich

Restaurant, Bars and Cafes reviews in
Michigan on TrustedOpinion™

Paws Alive
@pawsalive_org

We speak for those who have no voice
© SUPPORTING SHELTERS. FOR A
BETTER WORLD %

E UNIVERSITY

Following JE3

Whole Foods Market & aww cute!

@WholeFoods @awww_cutie

We're the place to discover new flavors, Puppies, babies, kittens, pets, baby
new favorites and new ideas, whatever animals - things that make you go
those might be. Tag your food obsession awww!

of the moment with #MakesMeWnhole.

Following

10

Follow at least 3 value adding Twitter accounts v

(value adding was decided based on brand, service, relation, and attention-grabbing aspects as learned in lecture)




Enchihuahua_Official @EnchihuahuaO - 18m v
“ Here's some food for thought:

Your@uote.in

My ambition in life
is to be a puppy.
Look cute,
eat food,
shit on the floor
and still be loved.

~ Rbprants

Enchihuahua_Official @Enchinuahual - 10s
Very excited is on Cinco de Mayo! Visit our
‘website for the countdown and a coupon when we opar‘ [bit.ly/enchihuahua] |

®

Enchihuahua_Official @Enchinuahua0 - 1h <
“ Very well said! Take this to heart, and check out our menu of healthy (and slightly
unhealthy) options today!

HEALTH 1S NOT

"~ IBOUT THE WEIGHT
O OYOULOSE,
 QUTABOUTTHE
LIFE YOU GAIN:

. -DR.JOSH AXE

D MATTER

Enchihuahua_Official @Enchihuahua0 - 4h

Enchihuahua

HEALTHY FOOD

(no title)
Visit the post for more.
officialenchihuahua wordpress.com

Q ) Q il

Like pictures of cute dogs and food? Give us a like on Facebook!
bitly/enchihuahuaFB

Enchihuahua_Official @Enchihuahua0 - 5h v
“ Join us on our website to check out our menu and catering options!

Enchihuahua

Enchihuahua_Official @Enchihuahual - 3h v

“ #paper > #plastic

(no title)
Visit the post for more.
officialenchihuahua.worc

Y (1) Q il

Enchihuahua_Offical GEnchhuahual & v
You SHOULD eat healty. Buthow? Wtch this awesome short explanation. Wl
follow the #platemethod when creating our cisine. Come try our perecty plated
medls oday!

ﬂ Howto CrataHelty Pie
?". Ahealthy plates an easy way to control porton sizes.

U

A1 quatervithlan ot an nevit ok ..

Want to cut down on plasti
‘The small changes that can have a big impact.

? Here's what

Enchihuahua_Official €Enchinuahua0 - 3 v
Happy #EarthDay(@! & WEverything we can doto help the planet makes a
difference. We're happy to say we use #cagefree #humane suppliers and paper
straws. Every action helps. What are you doing to save the planet?

8 original content (OC) v & at least 2 shortened URLs directing traffic to FB & Website v/

e Using OC guidelines to create original content that grabs viewers’ attention and calls to action by asking questions and linking relevant articles, thus prompting responses and clicks




T You Retwested 12 YouReh

TIME & @TIME - Apr 21 o -
Why spicy food makes your nose run—and why it's great for you

mag.time.com//LiHTbd

_ Why does spicy food
» make your nose run?

Qs N Qaaw ©

Oryana Co-op @0ryanaTC - Feb 27 v

You might have seen this already but a recent study showed that f you switch to
an organic diet, the levels of pesticides in your body are reduced significantly.
OW.ly/uX7030nRDEW

1 Yo d

Oryana Co-op 20 b8 v Gardein. Meatless Meats. & @gardein - Feb 26
Here's agood dea fo al you uacamoelovers, for how o eep your guac from
turing brown.onlylgoUT30nzu9

bitly2EosvTh

©Q

Enchihuahua_Official @EnchihuahuaO - 2h
We agree! Eat healthy ‘ enjoy life ", and live longer *.

Smithsonian Magazine & @SmithsonianMag
Food matters on #EarthDayQ. smithmag.co/JxCsol

9] u \Vj il

Enchihuahua_Official @EnchihuahuaO - 3h
“ Exactly why we regularly donate to our local #foodbank

Dept. of Agriculture & @USDA

Every day, 1.2 pounds of food per person is lost at the
, retail & consumer level. #EanhDay@ is atime to
<wwre remember that less food waste protects the environment

matrsoiro - #NoWastedFood go.usa.gov/xmZmz

o} 0 Q il

B Ve over here wishing everycay ws #TacoTuesday - especilly when it
involves these gorgeous Fishless it tacos - link hre for the ful recipel

o Y eted

v MSU AgBioResearch @MSUAgBIo - Apr 19 v
is hosting an #OurTable discussion from 3:30-4:50 p.m. on April 23

in the @MSUHub with students from a new #MSU class on #foodwaste. Learn
about this unique class: canr.msu.edw/news/michigan-...

Tweets

27

Following Lists Moments

10 3 0

Enchihuahua_Official @EnchihuahuaO - 3m
We have something similar on our dessert menul! Delicious. . .

YA Bosh! @BOSHTV

. APPLE PIE TACOS

Here we have a great invention. We try and make a
Mexican night as much as possible, so we decided to...

9] Q Q il

8 ReTweets (RTs) v

o Quoted/commented on 3 of 8 ReTweets (RTs), to drive people toward my business (a tactic learned in university)



8 Mentions (@) v

Enchihuahua_Official @Enchinuahua0 - h

v Enchihuahua_Official @Enchihuahua0 - 20m

0 ‘@tacobell doesn't like service dogs, but we love our helpful fluffy friends! Stop “ Whenever we visit @EIAzteco_EL we really enjoy their nachos, but wish they
were spicier. | guess you've got some competition now, huh? Get catering from

Enchihuahua and satisfy your spicy side today! #spice #infused #HealthyEating

by to Enchihuahua with yours today!

A NED EQRCERTO L EA
Man and His Service Dog Kicked Out of Taco Bell
For the past 11 years, truck driver Pete Kleckner of Minnesota has been

traveling with his loyal service dog, Sickers, a 13-year old German Sheph...

0 a Q il o) Lo O il
Enchihuahua_ Official @Enchihuahual - 3h " Enchihuahua_Official @EnchihuahuaO - 2m
“ Sorry @georgelopez! Our ingredients are only sourced from animal-loving “ Replying to @SoMexicans
B a0 q Come over to #PureMichigan and have yourself some @EnchihuahuaO - infused
suppliers, and the cleanest farms! #antibioticfree #cagefree #organic #humane " N ! i
spices and only the freshest ingredients. You'll be begging for more.
#eatlocal #eatclean

S

I prefer my Mexican food to have a
little bit of an animal that suffer
little bit. That's some of the best

Enchihuahua

HEALTHY FOOD

food,

(no title)
AZQUOTES Visit the post for more.
officialenchihuaht

S

press.com

o a Q il

I Enchihuahua_Official @EnchihuahuaO - 24m

Tired of eating greasy fast food? Craving a homestyle meal but too tired to
cook? We use produce from @WholeFoods and it's great to #eatlocal from clear|
farms. Come down to our grand opening and grab a #fresh #spicy meal!

9] n Q il

Enchihuahua_Official @EnchihuahuaO - 10s

Replying to @conorxabbott

Same!! If you're ever near #PureMichigan stop by @EnchihuahuaO, we make a
% mean burrito. Just mention this tweet, and the next one's on us

Q ut Q il

Enchihuahua Official @EnchihuahuaO - 12m
“ WHAT!? @tacobell We can make better tacos with our ¢ closed.

Meowzers @TheRandomCat3

Do you like tacos with the cheese on the inside or
outside??

@tacobell really giving me a taco with the cheese on the
outside & #Tacobell

9} n O il

Enchihuahua_Official @EnchihuahuaO - 8m

Is this even food? Spend your money with us and we'll treat you right. If you
don't like what we make, we'll eat it ourselves and get you a new dish free of
charge. | wonder if @tacobell has the same policy He

Sarah Mote @SarahlMote8
Sad little tostada | got today from @tacobell &




|
Enchihuahua

healthy food

Enchihuahua
@EnchihuahuaOfficial

Home
Posts il Like 3\ Follow # Share .ee + Add a Button
Reviews
Videos About # Edit Page Info
Photos F b k P
GENERAL aCe Oo aqe STORY
Events
Categor Food & Beverage Edit
About gery 9
) Name  Enchihuahua Edit
Community
Username @EnchihuahuaOfficial Edit
Groups
PAGE INFO
Info and Ads

> Edit Start date

Promote
_ © Edit business types Who Are We?

MEMEER PRomei Ems CONTACT INFO Check out the menu on our website:
http://bit.ly/enchihuahua

R, + Enter phone number Enchihuahua is a family-run business looking to

® m.me/EnchihuahuaOfficial @ promote healthy eating in the mid-Michigan area!
) Whether you’re looking for tasty and healthy options,
G2 + Enter email or a sweet treat, we're here to help! Dog friendly

establishment with fast and affordable food that is

Set up your page v
o 11 media postings included on FB page designed to drive business (photos & videos) v/
o a story about our business (about) v’


http://bit.ly/enchihuahuaFB

MICHIGAN STATE UNIVERSITY

DRAFT CAMPAIGN

Facebook Ads

Cover Image or Video v Facebook @ Mobile Preview v Campaign Name Direct traffic to bit.ly/enchihuahua

Introduce your brand, product or service. You can use an eye-
catching video or image, or create a slideshow using up to 10
photos or video stills.

Campaign Objective  Traffic

* Image Video / Slideshow

oo [ Vﬂ Create New Ad Set »
' .. Recommended: Image width of 1080 pixels ' 1 ’

Replace Image
Ad Set Name Enchihuahua Traffic
Destination URL (Optional)
Location: United States: Lansing (+25 mi) Michigan
Age: 18 - 65+
Targeting People Who Match: Interests: Dogs or Mexican cuisine
Interest expansion: On
Less «

http://bit.ly/enchihuahua

This field only applies to Facebook ads.
Text -

Enchihuahua Grand Opening 5/5

Facebook Feeds, Facebook Instant Articles, Facebook
Ad Placement Right Column, Facebook Marketplace and Facebook
Text . Stories

Enchihuahua Grand Opening 5/5
Like spicy food with fresh ingredients? Come to

> T ) Like spicy food with fresh ingredients? Come to
Enchihuahua! We'll even let you bring your dog with you, how §
sweet is that? Enchihuahua! We'll even let you bring your dog with
you, how sweet is that?

Budget & Schedule $500.00 Lifetime | Apr 24, 2019 - May 30, 2019
Optimize For Link Clicks

Bid Lowest cost

Button v Click here for a coupon!

Pay For Impression

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Website | Campaign #2 = Engagement
e Each with a minimum of 2 ad variations v/
o Campaign #1/Ad variation #1 = Instant experience with static image
o Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
o Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
o Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)
e SI ian brief i budaet | ads v



ANA~

CAa~nAkAAl

Like spicy food with fresh ingredients? Come to
Enchihuahua! We'll even let you bring your dog with
you, how sweet is that?

Like spicy food with fresh ingredients? Come to
Enchihuahua!l We'll even let you bring your dog with |

you, how sweet is that? Click here for a coupon!

Click here for a coupon! |

- [N —

Carousel v

Upload 2-10 images to show them in a carousel format. If
images are not the same size, they will be cropped to match
your first image.

1 : 3 4 5 |+
" b

[ . Replace Image
P

Destination URL (Optional)

=

http://bit.ly/enchihuahua

Like spicy food with fresh ingredients? Come to
Enchihuahua! We'll even let you bring your dog with
you, how sweet is that?

Click here for a coupon!

Like spicy food with fresh ingredients? Come to
Enchihuahua! We'll even let you bring your dog with
you, how sweet is that?

Click here for a coupon!

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Website | Campaign #2 = Engagement
e Each witt L f 2 ad variati v
Campaign #1/Ad variation #1 = Instant experience with static image
Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

. s ian brief. audi budget. and ads v

O O O O




MICHIGAN STATE UNIVERSITY

Facebook Ads A& Enchihuahua

Sponsored - Q
e People you choose through targeting Edit

Daily pictures of food and cute pups. What more could you ask for?
Location - Living In United States: Michigan

Age 18 - 65+

People Who Match Interests: Dogs or Food
Less ~

Create New Audience

Enchihuahua

DURATION AND BUDGET

healthy food

Run this ad continuously
Your ads will run continuously for a daily budget. This option
is recommended. Learn more

¢ Choose when this ad will end

4

Duration @

Days 30 End date G May 23, 2019 Enchihuahua
Fresh and highest quality ingredients, healthy option...

ifs Like Page
Daily Budget ©@

$2.00 USD -

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Website | Campaign #2 = Engagement
e Each with a minimum of 2 ad variations v’

[}

[¢]
[¢]
[e]

Campaign #1/Ad variation #1 = Instant experience with static image

Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)

Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

. SI ian brief. audi budaet. and ads. v



MICHIGAN STATE UNIVERSITY

Facebook Ads R _
AUDIENCE % Enchihuahua
Sponsored + Q

® People you choose through targeting Edit HEY MILLENNIALS! Fast food is out, HEALTHY is in.

Location - Living In United States: Michigan

Age 18 - 24

People Who Match Interests: Dogs, Food, Foodie,
Lunch, Dinner, Pets, Local food or Middle school,
Education Level: In college or Some college, School:
High school

Less «

Create New Audience

DURATION AND BUDGET L

O‘I
Run this ad continuously

Your ads will run continuously for a daily budget. This option
is recommended. Learn more

LY
=2

® Choose when this ad will end . —
et Enchihuahua T
Fresh and highest quality ingredients, healthy option...
Days 30 End date G May 23, 2019

Daily Budget @

$2.00 USD -

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Website | Campaign #2 = Engagement
e Each with a minimum of 2 ad variations v/
o Campaign #1/Ad variation #1 = Instant experience with static image
o Campaign #1/Ad variation #2 = Instant experience with carousel (multiple images)
o Campaign #2/Ad variation #1 = Engagement promotion to like business page (broad audience)
o Campaign #2/Ad variation #2 = Engagement promotion to like business page (narrow audience)

. SI ian brief. audi budaet. and ads. v



MICHIGAN STATE UNIVERSITY

LinkedIn Ads Promoted see

' .. Dessert? Enchihuahua.

Healthy, semi-healthy, and unhealthy
options for every taste bud.

Drive traffic to bit.Iv/enchihuahua ¢

Locations Recent or permanent location ¥ @3

INCLUDE
Promoted " + Add Locations
7 Craving healthy & spicy? Forecasted Results @ @
Made-to-order Mexican food with Target audience size
¥ !tgfc;]asf!d spices. Visit Enchihuahua ) 160,000,000+

1-day 7-day 30-day

Budget & Schedule

Budget ® 30-day spend

[ seta gaily budget - $320.00 - $900.00
Daily Budget 30-day impressions
_25.00 Actual daily spend may be up to 20% higher ® _2-6_ 6:6_0_6 . i:é_o_d,_ooo

Schedule ® CTR

O Run campaign continuously from a start date

© Setastartand end date

0.011% - 0.016%

Start date End date 30-day clicks *
16000

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Wordpress | Campaign #2 = FB Engagement
e Each with a minimum of 2 ad variations v/
o Campaign #1/Ad variation #1 = Single image ad which promotes traffic to business wordpress website (broad)
o Campaign #1/Ad variation #2 = Single image ad which promotes traffic to business wordpress website (broad)
o Campaign #2/Ad variation #1 = Engagement promotion to like business FB page (narrow audience)
o Campaign #2/Ad variation #2 = Engagement promotion to like business FB page (narrow audience)

. SI ian brief. audi budaet. and ads. v




MICHIGAN STATE UNIVERSITY

LinkedIn Ads Promoted Sac

HEY MILLENNIALS!

d ANy Fast food is out, HEALTHY is in. Visit Engagement to bit.ly/enchihuahuaFB
=t our FB page for health tips & more! )

Locations Permanent location ¥

INCLUDE
Promoted .es + Add Locations
"\‘c Like pics of pups & food? Forecasted Results ® &
' Give us a like on Facebook! Targst audisnce size
) 3,600,000+

1-day 7-day 30-day

Budget ®
‘ Set a daily budget v ‘ _3_9,'_(??}{_5_?_9_’_12
Daily Budget $130.00 - $360.00

$10.00 Actual dally spend may beup - 30_qay impressions

Schedule ®

(O Run campaign continuously fromastartda  CTR

@ Set a start and end date 0.011% - 0.017%
Start date End date 30-day clicks #
‘ 4232019 B ‘ | 5/23/2019 2 30-92

Create 2 ad campaigns v - Campaign #1 = Drive Traffic to Wordpress | Campaign #2 = FB Engagement
e Each with a minimum of 2 ad variations v/
o Campaign #1/Ad variation #1 = Single image ad which promotes traffic to business wordpress website (broad)
o Campaign #1/Ad variation #2 = Single image ad which promotes traffic to business wordpress website (broad)
o Campaign #2/Ad variation #1 = Engagement promotion to like business FB page (narrow audience)
o Campaign #2/Ad variation #2 = Engagement promotion to like business FB page (narrow audience)
e SI ian brief i budget | ads v




HEALTHY OPTIONS

Enchihuahua
HEALTHY FOOD

~ Unhealthy Options ~
~ Healthy Options ~ ~ Semi-Ilealthy Options ~

~ Drink Options ~

CHURROS APPLE ENCHILADAS

BURRITO TACO SALAD ENCHILADA ToSTADA

PEPSI PRODUCTS MEXICAN COCKTAIL

served with vanilla ice cream &

drizzled with caramel

warm enchiladas wrapped in a fluffy taco

shell sure o delight (ever picky eaters)
burvito combinations with various fresh ingre oht (e picky caters) made with signatre peppers and all the fresh

dients and peppers spiced to taste  great healthy lunch or dinner option! ingredients you want! (we're picky too)

we offer all PepsiCo products

@ sweet dessert that will fll
your belly & your heart

HARD-SHELL TACO SOFT-SHELL TACO CHALUPA

try our assortment of mexican

FLAN cocktails | sure to delight | al-
3 cohol and alcohol-free
available

“hocolate Caramel Turtle Flan
try with beans, beef,chicken, or steak Chocolate Caramel Turtle Fi

customizable

our est seller

spiced to taste with fresh ingredients | so del-
cious that you'll b for more

DRINK OPTIONS - HEALTHY OPTIONS - SEMI-HEALTHY

OPTIONS - UNHEALTHY OPTIONS

DRINK OPTIONS - HEALTHY OPTIONS - SEMI-HEALTHY

try with beans, beef, chicken, or steak | DRINK OPTIONS - HEALTHY OPTIONS - SEMI-HEALTHY OPTIONS - UNHEALTHY OPTIONS OPTIONS - UNHEALTHY OPTIONS
customizable

Setup your website to showcase your business v’
e Minimum of 4 pages vvVvvVvY
o This is where | really went above and beyond. | created (via CSS/HTML) a food menu on the website and custom graphics (OC) to showcase my business. It was really fun.
o About page v
e Use a minimum of 3 widgets v’
e Integrate social media links v’



http://bit.ly/enchihuahua

Setup your website to showcase your business v

Customizing » Widgets

First Footer Widget Area

Social Media

Text v

Customizing » Widgets

Second Footer Widget ...

Text: Navigation: v

Customizing » Widgets

First Front Page Widget...

Milestone: Mid-Michigan Loc... v

MID-MICHIGAN LOCATION GRAND OPENING

The Big Day
May 5th, 2019

12

days to go.

riome

About

Enchihuahua

oty food

7.

Who Are We?

Enchihuahua is a family-run business
looking to promote healthy eating in the
mid-Michigan areal Whether you're looking
for tasty and healthy options, or a sweet
treat, we're here to help!

Dog friendly establishment with fast and
affordable food that is sure to delight.

‘We focus on creating unique and healthy
Mexican cuisine. Our menu is based on
health and caloric ratings and includes
spices such as fresh jalapefio, habanero,
and serrano peppers. Creating a spicy and
delightful dish to take home or eat in, and
quickly served. Made to order, available at
any preferred spice level which is infused
with the cuisine.

Need catering?
Contact us on Twitter, Facebook, or Email

(officialenchihuahua@gmail.com)

Thanks for visiting our website | We'll see
you soon!

Minimum of 4 pages vvvvvY

o This is where | really went above and beyond. | created (via CSS/HTML) a food menu on the website and custom graphics (OC) to showcase my business. It was really fun.

o About page v

Use a minimum of 3 widgets v’

Integrate social media links v’




Enchihuahua Website Enchihuahua_Official (@EnchihuahuaO) | Twitter

38 .

TOTAL CLICKS e

oitly/enchihuahual I COPY I l SHARE l l EDI ]

1l

36

Email, SMS, Direct
TOP REFERRER

29
United States REFERRERS LOCATIONS

o ~
TOP LOCATION Email, SMS, Direct 16 United States n
Twitter 1 Germany 5

Hong Kong 1

Enchihuahua - Home | Facebook

About
Healthy Options

https://www.facebook.com/pc

https://officialenchihuahua.wordpress.com/me thy-optio

bit.ly/EnchihuahuaA | COPY I l SHARE I \ EDIT I bitly/enchihuahuaFB
bit.ly/enchimenu I COPY ‘ I SHARE I l EDIT ‘

4 ol 5 i
2 il TOTAL CLICKS TOTAL CLICKS

TOTAL CLICKS

Shortened at least 5 URLs on bit.ly v’
e Analyze effective reach
o | believe that the effective reach for the bit.ly of my website was the most successful, due to the larger amount of population clicking through. 17 times is enough for multiple people to have been influenced by my website. With an
effective frequency number of 2, | would conclude that the website effectively reached at least 8 people.
e Recommendations on how to increase click-through
o Out of 9 bitlinks, | received 38 total clicks, an average of ~4 clicks per bitlink. If | desired to increase click-through rate, | would consider guidance provided in lecture in terms of creating a catchy headline/intro, adding value, and
calling to action (clicking bitlinks). | did this for all of my campaigns. Additionally, | could easily increase click-through rate by creating ads that reach larger populations, although my current business is local which limits ad reach
capability.
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22

Enchihuahui

9:15pm - Sorry @

|:|Enchihuahua

9:25pm - Happy i

@Enchihuahua

9:25pm - Happy i

1

Tue 1 Wed
#grandopening c #grandopening ¢
= Timeline tnchinuahua O Q

T4 Enchihuahua
21 hours ago

Very well said! Take this to heart, and check out
our menu of healthy (and slightly unhealthy)
options today!

- HEALTH IS NOT
- ABOUT THE WEIGHT

- LIFE YOU GAINY

Boost Post

N
& Write a comment... a

"4 Enchihuahua
22 hours ago
Very excited to announce our #grandopening is
on Cinco de Mayo! Visit our website for the
countdown and a coupon when we open
http://bit.ly/enchihuahua

Read More

u Mentions tnchihuahua0 (3 Q

conorxabbott

Enchihuahua_Official @EnchihuahuaO
20 hours ago

Samel! If you're ever near #PureMichigan stop
by @EnchihuahuaO, we make a ¥ mean burrito.
Just mention this tweet, and the next one's on us

B show Conversation

SoMexicans

Enchihuahua_Official @EnchihuahuaO
20 hours ago

Come over to #PureMichigan and have yourself
some @EnchihuahuaO - infused spices and only
the freshest ingredients. You'll be begging for
more. bit.ly/enchihuahua

P show Conversation

Enchihuahua_Official @EnchihuahuaO
22 hours ago

@EnchihuahuaO does too! Come and visit us for
some delicious food =

salem @salemmitchell

Hootsuite

1 myTweets enchinuanuao O

Enchihuahua_Official @EnchihuahuaO
® 4 hours ago
Tired of boring old fast food? Come to our
#grandopening on May 5 (Cinco de Mayo) and
getyourself a fresh meal! Coupon here:
bit.ly/enchihuahua

Enchihuahua_Official @EnchihuahuaO
“ 6 hours ago

Very excited to announce our #grandopening is

on Cinco de Mayo! Visit our website for the

countdown and a coupon when we open!

[bit.ly/enchihuahua]

EnchihuahuaO

0 MSU AgBioResearch @MSUAgBio
4 days ago
.@foodatmsu is hosting an #OurTable discussion
from 3:30-4:50 p.m. on April 23 in the @MSUHub
with students from a new #MSU class on
#foodwaste. Learn about this unique class:
canr.msu.edu/news/michigan-...

MICHIGAN STATE UNIVERSITY

u Scheduled tnchihuahuao ()

“ Tomorrow at 1:10pm

Tired of boring old fast food? Come to our
#grandopening on May 5 (Cinco de Mayo) and get
yourself a fresh meal! Coupon here:
bit.ly/enchihuahua

Streams

Show your stream of social media management system v

Show you used it to schedule the publication of future messages on different platforms v’




